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Fashionistas’ fashionable visions for a sustainable future 

The fast and glamorous world of fashion turns sustainable — a contradiction or 

chance? 

by Katalin Fekete 

“Can the fast fashion industry be changed to become more sustainable?” One is tempted to 

say “no”, but seeing all the sustainable fashion start-ups springing up like mushrooms and 

setting the standards makes it seem more plausible. 

With the Fashion Revolution Day rapidly approaching a group of about 50 mainly female 

fashion-conscious consumers, sustainability professionals, and fashion designers gathered 

at Jungle Folk’s atelier in Zurich’s Seefeld quarter on 29 March 2016 for a roundtable 

discussion on sustainable fashion. The event was designed as a crowdsource consulting 

session where table hosts and attendees could exchange ideas, thoughts and information. 

 

 

 

 

 

 

 

 

 

 

 

Representatives of five key players in Zurich’s sustainable fashion scene Jungle Folk 

(www.junglefolk.com), Carpasus (www.carpasus.com), Get Changed (www.getchanged.net), 

Kleihd (www.kleihd.ch), and Social Fabric (www.socialfabric.ch) attended the event as guest 

speakers. 

While Carpasus, Jungle Folk and Social Fabric produce and sell sustainable or eco fashion 

and textiles using environmentally and socially responsible methods, Kleihd, the first fashion 

library in Zurich, rents out high-quality fashion items and accessories. The fair fashion 

network Get Changed! offers an online information platform for fashion-conscious consumers 

and producers to “create transparency on the social and environmental conditions of fashion 

production”.  
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After a short introduction to the event, GreenBuzz moderator Heather Kirk yielded the floor to 

the other speakers who posed a question that they wished to talk about in the small-group 

discussions. They offered attendees the opportunity to get an insight into their brand and 

invited them to brainstorm and discuss various aspects of sustainability in the fashion 

industry. 

Pauline Marie Treis of Jungle Folk, a Swiss brand that produces clothing of organic fabrics in 

artisan communities in Colombia, wanted to get an answer to the question, “Why do most 

people still choose fast over slow fashion?”. “What does it take for a fashion item to be 

labelled sustainable?”, was of interest to René Grünenfelder of Carpasus, a producer of high-

quality shirts made from organic cotton. 

“Would attendees be willing to wear clothes made from non-conventional textiles such as teff 

straw?”, asked Kirk of Social Fabric, a community-based organisation that supports the use 

of textiles and clothing with a small ecological and social footprint. Her idea of producing a 

new textile from teff straw, an agricultural by-product of a crop from Ethiopia, using a 

technology already in place, appears beautifully simple and convincing. From the idea to the 

finished product is still a long 

way to go, though. 

Janine Häberle of Kleihd was 

curious to know how much 

participants actually spent on 

fashion and wished to get 

some input on a price scheme 

for renting fashionable 

clothing. And last but not least, 

Mark Starmanns of Get 

Changed! asked “how can 

consumers be persuaded to 

buy sustainable fashion?” 

In three 5-minute sessions the table hosts and small groups of participants discussed the 

above-mentioned issues, and topics, such as customers’ needs, strategies for changing 

consumer behaviour, ways of making supply chains more transparent and extending 

lifecycles of textiles and clothing were also addressed.  

A 5-minute break between discussion rounds allowed attendees to enjoy some refreshment 

while moving between tables and engaging in lively and thought-provoking discussions with 

other attendees or representatives of one of the brands. After another break for discussions 

and networking, the table hosts presented the insights and ideas collected during the small 

group discussions. 

Transparency was a keyword that came up several times. “There is a need for transparency 

about the costs”, Kirk said, adding that finding a good selling point by emphasising the quality 

and uniqueness of the sustainable product on offer was essential too. 

Grünenfelder agreed with Kirk and maintained that communicating facts clearly and “selling” 

information to consumers were equally important for success: “A product need not 

necessarily be labelled sustainable, but it is important to tell consumers where the cotton was 
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produced, how much carbon dioxide was emitted during production, if child labour was used, 

and if human rights were observed.” 

Another key point was consumer habits. According to Starmanns, they could be changed by 

raising consumers’ awareness of sustainable and fair fashion and taking into consideration 

their needs. He said it was vital to make people aware that it was all about WE instead of “I” 

and reducing our footprint was essential. To achieve this, he added, one also needed to 

approach both small and big and influential companies like H&M. 

 

The need for creating a 

platform or blog to 

spread the word about 

sustainable and fair 

fashion as well as word-

of-mouth marketing was 

the outcome of Treis’ 

discussions with 

participants. “Rather than 

using negative 

marketing, brands should 

convince consumers to 

buy sustainable shirts 

because they do it from 

themselves.” 

The ideas collected during the discussions clearly showed that changing the direction of the 

fashion world and steering it towards a fairer, more ethical and sustainable future is possible, 

but requires start-ups, brands, companies and consumers to increase their awareness of the 

issues. 

 

Good further readings: 

“Nothing to wear? Peer-to-peer fashion rental start-up could help” 

(http://www.theguardian.com/sustainable-business/fashion-rental-startup-rentez-vous) 

What is the future for sustainable materials in fashion? 

(http://www.theguardian.com/sustainable-business/sustainable-fashion-

blog/2015/mar/19/what-is-the-future-for-sustainable-materials-in-fashion) 
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